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Innovation: it's in our DNA

Visit us at our Visit us at the Watch the

MARKETING N

Mark your calendar:

“Donors for Life® Innovative WORKSHOP
Strategies for Transforming i
Donor Loyalty and Net Revenue”

Donors who give for a lifetime are an achievable
reality. Learn about new constituent behaviors that
you can leverage. Understand how to transform
everyday constituents into engaged and empowered
volunteers, donors and advocates. Workshop is
presented by Kn Moy, Senior Vice President of
Insight and Innovation at Masterworks.

Get your free portrait
taken by Masterworks’
photographer Michael Taylor,
“Probably the finest traditional
portrait photographer in the
country.” (Kodak Corporation)
Afree 5 x 7 portrait will be taken with Sony's new flagship

professional camera and printed from Sony's new SnapLab
Digital Photo Printer. (Free sittings from noon to 7pm.)

Win an Apple iPhone

Sign up for a chance to win 1 of 10 iPhones.
The revolutionary iPhone is three products in
one — a phone, a widescreen iPod, and a
breakthrough Internet device.

Free USB flash drive

The flash drive is loaded with information to
help you transform everyday constituents

into engaged and empowered volunteers,
donors and advocates.




Donors for Life:

Innovative Strategies for Transforming
Donor Loyalty and Net Revenue

KN MOY
SENIOR VICE PRESIDENT OF INSIGHT AND INNOVATION

CLA CONFERENCE, APRIL 21, 2009
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Masterworks is an innovation-driven

marketing ministry employing a

dynamic process, Donors for Life®,

to maximize our <clients

Impact and donor experience.
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Information 4

Relationship Status:
Married

Birthday:
September 12

Current City:
Bainbridge Island, WA

Hometown:
Phoenix, AZ

Political Views:

As progressive and liberal as
Christian Scripture allows and as
conservative as it requires

Religious Views:

Committed follower of Jesus
Christ

Friends r

138 friends See All

Steve
Reynolds

\
Mark Hilary
Publow Reynolds Raley
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ANnHow can we have donor s
Dr. Ted Engstrom, 1985
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Donors for Life:

The Power of Experience to Transform
Passive Constituents into Engaged
Volunteers, Donors and Advocates
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Donors for Life:

The Power of Experience to Transform
Everyday Constituents into Engaged
Volunteers, Donors and Advocates
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Donors for Life:

The Power of Experience to Transform
—veryday Constituents into Engaged
Volunteers, Donors and Advocates
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R T ezliong in donor engagement oG
* The challenge in donor engagement today
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Pre-relationship Relationship Termination
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nergy levels

.

Feelings Memorability Impact on
Loyalty Energy
WOW | Love You High Share with Many Maximum Gain
Enjoyable | Like You Mid Share with Few Gain
Utilitarian Works For Me Low Neutral Maintain
Uneventful OK None Decrease Drain
Missed It | Don't Like You Mid 66% Decrease More Drain

Never Again | Hate You High 100% Loss Maximum Drain
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b Donor and organization are not in synch I.
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Questions &€

2 How do we flatten this cyclical curve?

Y2 Why are the success rates of traditional fundraising
continuing to decline?

> How do we get ndonors for |

2 Something really has changed in our marketplace
ecology e whatos going on
pay attention to?
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- Engaging constituent!

San Diego

Takeaguessé Over the cour se
Christian Leadership Al
how many people has the CLA engaged

around organizational effectiveness issues?
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‘
- Engaging

AFacebook, Twitter

AYouTube
AEmail
ABanner ads
APaid search
APress release
ALanding page
AWeb site
ADesktop bkgd

OPPONENTS UNITED BY FAITH

Lorem psum color sit amet, consectetur adplsang &iit
Phasetus a nuta non pede convalls dignissim. Mascenas
piacerat, magna in aucior Hiandt, i=lus eros commeco

augue, & viverra purus maurts at risus. Alquam sed maurts.

Duls faciisis. Nam lsculs concimentum Igua. Efam foror
Fusce nutrum mapna. Nam porta quam quis enim. Donec
aliguam, risi eget

SPREAD THE WORD

Faucbus egestas, nisi metus hencrer® mauris, et male-

{ ' "' were on facebook

~Brcoms 3 Fanof Byond the Uitimats =

- Add 3 Bayond the Ulimats plece of 1air
to yourpage =

g -Glve 3 Bryond the Ulimate bumper
icker=

Morbl condimentum eit vel lacus. Mortil biderdum Sccum-
530 Wpls. Proin prefium cipnissim fels.

SECONDARY HEADER

In sagitts ciam Id leo. Cras ¥istiue, &t et vuputate auctor,
sapien laqus peflentesque psum, vitse bidendum mé enim
Iaoreet purus. Guisque laareet.

BE A PLAYER:

- Emali Your Friends
- Post a Link

- Poct a Video

- Add a Banner

- Downioad Walipapers
- Tweet about Us

Q FAITH

LEARN MORE »

A12 days

A20,926,689 pairs of eyes
A863% increase in traffic
ATop search item: John 3:16
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