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Masterworks is an innovation-driven

marketing ministry employing a

dynamic process, Donors for Life®,

to maximize our clientsô Kingdom

impact and donor experience.





ñHow can we have donors for life?ò

Dr. Ted Engstrom, 1985



Donors for Life:
The Power of Experience to Transform 

Passive Constituents into Engaged 

Volunteers, Donors and Advocates



Donors for Life:
The Power of Experience to Transform 

Everyday Constituents into Engaged 

Volunteers, Donors and Advocates



Donors for Life:
The Power of Experience to Transform 

Everyday Constituents into Engaged 

Volunteers, Donors and Advocates



The challenge in donor engagement today



Donor energy levels



Relationship Development Pyramid



Donor and organization are not in synch 



Fundraising cycles: doing the same thing é



½How do we flatten this cyclical curve?

½Why are the success rates of traditional fundraising 

continuing to decline?

½How do we get ñdonors for lifeò?

½Something really has changed in our marketplace 

ecology é whatôs going on out there that we need to 

pay attention to?

Questions é



Engaging constituents 1.0 é

Take a guess é Over the course of the 

Christian Leadership Allianceôs long history, 

how many people has the CLA engaged 

around organizational effectiveness issues?



Engaging constituents 2.0 é

Å12 days

Å20,926,689 pairs of eyes

Å863% increase in traffic

ÅTop search item: John 3:16

ÅFacebook, Twitter

ÅYouTube

ÅEmail

ÅBanner ads

ÅPaid search

ÅPress release

ÅLanding page

ÅWeb site

ÅDesktop bkgd


